HOW TO INCORPORATE THESE RESOURCES

INTO YOUR MARKETING EFFORTS

Do you intend to
incorporate these
checklists and

flowcharts into your
advisory business's
marketing efforts?

See the “How To Use These
Resources To Make You A
More Diligent Advisor”
flowchart.
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Consider including a
resource as a leave-behind.
Perhaps group three or four

resources to give to all
clients thinking about
retirement.

Consider using the
resources to structure a
series of micro-planning

engagements. For
example, you could send

out an email every
October asking clients
about end-of-year
planning and include the
“What Issues Should |
Consider Before The End
Of The Year?” checklist.

Consider sending the
prospect a relevant
resource that addresses

their concerns, along with
thoughts specific to their
situation.
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Consider including a
resource, such as the
“Issues To Consider In A
Client Annual Review
Meeting” checklist, as an
attachment in your email
and invite the client to
meet with you to discuss
some of the issues
addressed in the checklist.
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Consider posting resources

on key pages of your

website. For example, if you
focus on retirees, include

the “What Issues Should |

Consider Before | Retire?”

checklist on the page that
describes your process.

Consider writing a post
about a specific resource.
The resource can act as an

) outline and you can fill in
the gaps with additional
details or perspectives to

put your spin on the issue

you are addressing.
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Perhaps you could create a

white paper by bundling

several resources together
around a common theme.
You could use Convertkit, to

collect readers’ email
addresses as they

download the white paper.
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Consider using Adobe
Acrobat to export the
resources as an image.
From there, you can post

to Twitter, Facebook,
Linkedin, Instagram, or
any other social network
you want to use.
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These resources can be
adapted to work in video.
For example, you could
record yourself discussing

a resource and then send
the video to your mailing
list and post it online.



